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The Aim of This Capstone

This research evaluates the role of PR in the success of
Armenian films.

* Why This Matters?

¢ It examines how PR campaigns:
o Armenian films are part of cultural identity and

o Influence audience engagement
o Impact box office performance
o Shape public perception

heritage.
o Better PR can help preserve local storytelling and
increase global visibility.

« Using: ¢ This study offers practical insights for:

-
o Surveys Filmmakers

o Interviews
o Acase study of Vazgen: The Last Sparapet

o Producers
o Marketers

NOLLINOOHINI
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The Revival of Armenian Cinema

o Inthe past two decades, Armenian cinema has been gradually reviving
after the collapse of the Soviet Union.

» From a state-funded system, it has shifted to surviving in a market-
driven environment with limited resources and support.

¢ Despite these challenges, new Armenian filmmakers are finding ways
to tell local stories to local and global Armenian audiences.

Local Success Stories

« Films like The Line (2816), Amerikatsi (2822], and Good Day (2024)
have reached audiences not just through their storytelling but also
through creative promotion.

» These films highlight the changing landscape of marketing, especially:

o Social media engagement
o Influencer collaborations
o Digital outreach campaigns
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Learning from Global Success

Globally, PR has become essential to the success of
films in Hollywood and Bollywood. PR is mare than
press releases.
It's about:
e Building emotional connections
e Sustaining conversations before and after release
e Engaging audiences across platforms like
Instagram, TikTok, and YouTube

The Armenian Challenge

e In Armenia, PR is often overlooked, considered an
extra cost rather than a strategic priority.

e As aresult, many campaigns are:

e Poorly timed

e Unmeasurable inimpact

o Lacking consistency

e Thereis no academic research evaluating the
impact of PR an Armenian films—until now.
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What is PR in the Film Industry?

o Public Relations (PR] in the film industry goes far beyond advertising or press
releases. It involves narrative management, emotional connection, and cultural
positioning.

In today's media world, a successful PR campaign:
o Creates resonance, not just visihility.
o Builds ongoing cultural conversations.
o Engages audiences before, during, and after release.

How PR Evolved in Hollywood

¢ Hollywood's PR roots date back to the early 28th century. PR shaped the studio
system, including:

¢ Media partnerships

o Celebrity image management

¢ Controlled journalist access

o Over the years, Hollywood built a publicity machine invalving:

e TV shows / Magazines /Radio / Celebrity press tours
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