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Introduction

The numismatic values issued by the Central Bank of Armenia reveal a remarkable
intersection of cultural significance and financial worth. Beyond its face or metal value,
numismatic value—which is determined by elements including rarity, historical relevance,
condition and collector demand—is the value of a coin or currency note. This value captures the
appealing qualities of an item to collectors and could vary significantly due to these features.
These coins are treasures that reflect the past, customs and traditions of the Armenian people
rather than only monetary value. The Central Bank has released over 440 commemorative coins
in gold, silver and copper-nickel since 1994, each honoring important historical events, notable
personalities, and cultural sites, so providing physical markers of national identity (Nahapetyan,
2023). They are available for purchase at the CBA's "Numismatist" sales salon, located at
Deghatan St. 3 in Yerevan, which also offers other numismatic items such as commemorative
medals and coin sets.

Although great demand leads the majority of these limited-edition coins to sell fast,
others get less attention. This can leave the CBA with extra inventory, which might affect future
releases. This creates an interesting problem: How can the Central Bank ensure consistent public
interest while also addressing the balance of supply and demand? A public relations campaign
can enable the Central Bank to tackle this issue while ensuring harmony between supply and
demand (Arauz, 2021). Such a campaign must emphasize the coins’ historical settings and
stories to attract new audiences. The main challenge is that there has been limited public

awareness, involvement, and inspirations regarding these coins. The excess inventory challenge



illustrates the need for a well-planned strategy to ensure more people are aware of the coins. For
instance, unsold coins can enable the Central Bank to launch targeted campaigns targeting
underrepresented groups, including foreign buyers and younger collectors. These types

of campaigns could highlight the coins' historical and cultural narratives, thereby guaranteeing
no coin's value is still overlooked. Social media platforms like Facebook have become quite
effective instruments for audience involvement and culture promotion in the digital era (Arauz,
2021). Hence, their reach and adaptability provide a special chance to interact with a variety of
audiences, including younger generations who could be new to numismatics, collectors and
history enthusiasts. This proposal tends to create a Facebook-based public relations (PR) plan to
raise awareness of and interest in Armenian commemorative coins.

At first sight, it will seem that no significant challenges will appear while realizing this
plan. However, there are some that need to be focused on. One possible limitation can be the
formality of the Central Bank of Armenia which creates some challenges regarding the creativity
and broadness of the planned projects. Moreover, the audience needs to be constantly reminded
that commemorative coins are officially sold only in the “Numismatist” shop, which, as already
mentioned is under the control of the CBA and cannot be returned. Thus, the Bank does not hold
a responsibility when an individual buys coins from resellers (who usually sell coins twice as high
as their original price). Even more, the Central Bank can’t ship coins internationally and has to use
a set of authorized vendors to ship expensive items only to international or governmental
organizations. Hence, the international audience should be informed that no shipment is available.
The final challenge is that all posts regarding releases or any information about commemorative
coins should be upgraded. As previously mentioned, coins, usually those popular for the audience

topic, tend to become sold out very quickly, and no coin with the same design is repeated or



returned in stock (Vardanyan, 2023). That is why, to avoid misunderstanding among followers,
posts need to be upgraded and edited so the audience can be informed that a certain coin is out of
stock. Hence, in order to successfully achieve the goals regarding the Facebook PR plan, these
challenges need to be addressed, so we can find approaches to overcome them. Using Facebook's
features for engagement, community building and storytelling, the strategy will emphasize the
historical and cultural significance of these coins while encouraging greater interest in Armenia's

numismatic past and increasing the sale rates of the coins especially those with the lower demand.

Literature Review

Representing and preserving national cultural identity is much assisted by numismatic
items such as commemorative coins. Social media can help to depict Armenian coins’ values.
This review analyzes various studies to inform discussions and analysis on the use of a Facebook
PR approach. Besides being a hobby, coin collecting offers a sense of identity and community.
Various studies denote how the social nature of coin collecting makes participants to yearn to
connect with other enthusiasts (Kleine et al., 2021). Creating a Facebook page can bridge this
gap by ensuring that collectors share experiences, actively engage in the narrative advanced by
Armenian coins, and develop a proud feeling of shared culture and belonging (Case, 2010).
Studies examine collectors’ motivations categorizing them as hobbyists and investors (Kleine et
al., 2021). Thus, this categorization should inform the Facebook PR campaign to target the
investment and hobby domains. Other studies have examined the historical value of coins,
tracing the development of this activity from ancient Greece (Packkalov, 2020). Such studies

reiterate how numismatics hold significant value in enabling the society to understand economic



and historical settings. The proposed Facebook page can also target people interested in history
by depicting Armenian commemorative coins as objects that embody this history.

A fundamental element of numismatic values is that they symbolize culture. For example,
Libera (2020) denotes how postal stamps have been “national ambassadors,” emphasizing how
numismatic coins can also symbolize historical events and cultural heritage. According to Libera
(2020), deliberate museum partnerships and pallestic displays help stamps promote cultural
diplomacy and attract tourists. Insights from Kéfélian (2021) show that this thesis can benefit
from this concept by illustrating how they are cultural coins that seek to illustrate its vast history
and legacy. Since these coins serve two critical roles as financial assets and cultural relics,
Psomadaki et al. (2019) argues that this offers an opportunity to engage the audience. By
emphasizing Armenia’s culture and history, the coins would leverage their ability to remain in
people’s minds as they would remind them of their heritage. Pachkalov (2019) agrees by
showcasing how numismatics help to comprehend historical settings and culture. A similar study
by Libera (2020) advances the discussion by demonstrating how the collectibles can be used to
advance cultural diplomacy.

Other studies denote the role of collectibles in fostering authenticity. According to
Watson (2020), Calouste Gulbenkian’s work on art collection illuminates how numismatics is
critical for verifying processes and building professional networks. Ideally, Gulbenkian uses a
methodology that seeks to understand how his collection is of historical value (Watson, 2020),
which can be applied to the thesis. Thus, a Facebook page can ensure that collectors trust the
Central Bank by showing how it is committed to authenticity and history. The platform will
include interviews and professional evaluations to showcase the significance of the coins and

attract a wider, audience that has an affinity for authenticity (Psomadaki et al., 2019). The other



study that supports the need for authenticity is Case (2010), who further advocates for
transparency in the proposed Facebook page to ensure the PR campaign exceeds expectations
and instills confidence.

The behavior of coin collectors also influences the PR strategy selected. Uncertainty
among collectors makes them to leverage community-based forums and professional resources to
verify the origin and quality of coins. This uncertainty can be cured using high-quality content
embedded into a Facebook PR page. Honesty and openness should also be embedded to foster
trust and convenience for young collectors. Besides the content being trustable, the page should
also have relevant and accessible content (Arauz, 2021).

Thus, social media can entice the numismatic community to value and cherish Armenian
commemorative coins.

In other words, embedding historical, cultural, and psychological elements can ensure that a
Facebook PR campaign attracts diverse audiences, preserves the numismatic heritage, and

strengthen the community.

Research Question

To achieve the aims of this study, the core research question is:

To what extent can a Facebook PR strategy promote the CBA’s commemorative coins, spur
public engagement, and enhance the historical and cultural understanding of their numismatic
values?

This question will be explored by examining the intersection of digital communication, cultural

promotion, and numismatic interests. Sub-questions include:



=  What types of Facebook content are most effective in engaging diverse audiences with
numismatic themes?
= How can storytelling be used to emphasize the cultural and historical value of Armenian
coins?
=  What role does authenticity play in building trust and interest among collectors and the
general public?
These questions aim to provide a comprehensive framework for designing a strategic PR plan
that aligns with the goals of the Central Bank of Armenia while addressing the needs and

expectations of its audience.

Methodology

Combining qualitative and quantitative research approaches, the project aims to create a
dynamic and interesting social media strategy that will not only inform but also engage and
educate local and global audiences about the rich numismatic culture of Armenia.

Research Strategy and Data Gathering

The approach for this project consists of numerous important elements meant to compile
a wide spectrum of data, therefore offering insights on audience preferences and current best

practices.

Content Analysis of Similar Organizations



An important component of my study was a thorough content analysis of Facebook sites
maintained by prominent coins mints all over the world as well as central banks of various
countries. The main emphasis of the research was on the types of content that get the greatest
interaction among the followers. Metrics such as likes, comments, views and shares were
examined to determine what resonates with the audience. For instance, comparable material
might be helpful for the campaign if a video series on the background of a coin series attracts
strong interaction in terms of views and shares. This strategy provided a standard and guided the

creation of content most likely to captivate the target audience.

Survey Implementation Concurrently

Surveys were distributed to gauge public perception and interest in Armenian
commemorative coins. Survey was initially written in English language and further translated
into Armenian and Russian for the larger scope of answers. The study deployed three separate
but identical surveys, which were translated into Russian, English, and Armenian to ensure
inclusivity and linguistic diversity. The researcher distributed the surveys digitally on Google
Forms through social and academic networks to reach the diaspora and local respondents. This
allowed the collection of data across a broad range of numismatic interest levels and digital
familiarity. Each version included both multiple-choice and open-ended questions to capture
both quantitative and qualitative insights. The surveys were critical in identifying key audience
preferences, motivations, and content expectations, directly informing the development of a
strategic, data-driven Facebook PR framework.

The sampling strategy employed a convenience-based approach, leveraging online

academic networks, social media channels, and numismatic community groups to distribute the
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surveys. While this enabled timely and cost-effective data collection, it also introduced certain
limitations, including a respondent pool that skewed urban and younger in composition. Older
collectors and those with limited digital access may have been underrepresented. These
constraints should be considered when generalizing results, particularly in extrapolating insights

across Armenia’s full demographic landscape.

Stakeholder Interviews

Expert interviews with numismatics specialists, PR professionals and Central Bank of
Armenia stakeholders will help to augment the survey results and content analysis. These
interviews will probe more closely what content should be emphasized and what approaches
would be most successful in involving the public. Once again, interviews would be held in three
languages Armenian, Russian and English for the wider audiences to be engaged. Discussions
could, for example, focus on the storytelling element of coin collections or on effective internet
engagement strategies seen in this industry.

Four targeted expert interviews were conducted: one with a Salesperson specialist from the
CBA’s “Numismatist” store Irina, another with the Head of the Numismatic Values Department
Anna Adonts, the other (preferring to be anonymous) with the Director of the Department and
the last one (preferring to stay anonymous) with the Secondary Market Reseller. These
individuals were selected for their deep expertise—one representing direct, daily interaction with
coin buyers, and the other overseeing strategic issuance decisions and public messaging. The
salesperson provided insight into customer behavior, price sensitivity, and common
misconceptions about commemorative coins, such as confusion between medals and coins or

assumptions about customization. The Head of Department contributed high-level perspectives
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on design themes, coin popularity, and the future direction of numismatic innovation. The
Director of the Department, in turn, talked towards confirming that Facebook can be used as a
tool to promote CBA coins and make people be engaged in the matter; however, the strongest
point is that there is the need of historical and cultural resonance like the coin of Aznavour is to
make people become engaged in the topic. Lastly, the Secondary Market Reseller pointed out the
importance of using a brand persona, a famous person to make the topic seem engaging for the
audience and make the theme work. Together, their feedback helped triangulate the survey
findings and offered actionable guidance on how to tailor Facebook content that is culturally
resonant, educationally rich, and strategically targeted. Their input was instrumental in defining
content pillars such as storytelling, transparency, and community-building—critical to engaging

diverse audiences (See Appendices).

Objective and Gain from Each Research Component Each component of this methodology
serves a specific purpose

Content Analysis

Identifies successful content strategies and elements that drive engagement on social media
platforms. This data will immediately affect the type of material developed for the campaign,
therefore guaranteeing that it has the possibility to perform well depending on tested criteria.
Survey

Provide a direct line of insight into the tastes and interests of potential followers. Knowing
audience interests helps one create materials more likely to be liked, shared and interacted with.

Interviews
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Offer expert validation and deeper understanding of the content's cultural significance and
marketing strategies. Refining the campaign and making sure it appeals to the audience on an

emotional as well as practical level depend on this qualitative feedback.

Creation of a PR Strategy

A thorough Facebook PR plan was created based on the understanding acquired from the
research elements. The approach contained the subject elements like the coins’ creative designs
and historical relevance, content schedule, and various engagement strategies. The main
engagement strategies were live conversations and interactive quizzes. Continuous monitoring
was also a critical aspect of the strategy to ensure the campaign leverages audience input to
succeed.

Ethical Considerations
The thesis ensured confidentiality and anonymity of the survey and interview respondents.
However, the core challenge was to determine whether the changing Facebook algorithm and

survey affected the engagement metrics.

Justification for Utilizing social media

Using social media can help to enhance awareness of brand identity. Embedding a
historical touchpoint can ensure the CBA strongly bonds with the audience. In addition, social
media is widely available, enabling more people to access and understand the country’s history.
Social media engagement can also ensure that the PR campaign targets collectors, beginners, and
enthusiasts and enhances their collaboration. In addition, it can spur sales by ensuring the

audience is engaged and makes purchases. These platforms' customer feedback features help the
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CBA stay in constant contact with its audience. This enables prompt feedback and the detection

of possible problems, which in its turn enhances customer satisfaction and service quality.

Possible Risks and Difficulties

Adopting social media is not risk-free, though. The reputation of the financial assets may
suffer as a result of unfavorable public reactions. Additionally, there is a chance that private
information, including login credentials and personal data, could be accidentally or purposefully
leaked due to page managers' carelessness or cyberattacks. There is still a serious risk of
cyberattacks, which obviously could seriously harm the CBA's reputation. Employee internal
skepticism about the value and all in all necessity of a Facebook platform for numismatic
promotion can also be problematic, requiring in-depth internal debates as well as consensus-

building.

Implementation Stages and Resource Allocation

A social media strategy must be implemented using a number of planned steps and the
proper resource allocation. The CBA should start by assigning responsibilities and roles to the
Public Relations Service, the Center for Currency Issuance and Numismatics and the Department
of Numismatic Values (more units can be included if necessary).

For customized content delivery, it's also critical to identify and target important
demographic groups. Those groups are numismatic experts, collectors and investors. It will also
be essential to interact with users who already express an interest in numismatics, whether through

direct purchases or involvement in forums devoted to the subject.
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To increase the impact and reach of the CBA's numismatic values, the strategy should
target international regions with a demonstrated interest in numismatics in addition to the local
market.

Educational

Useful information

The following are sample Facebook post concepts illustrating how educational content can be
used to inform and engage audiences on the official Central Bank of Armenia page. These
examples aim to demonstrate formats that balance accessibility with cultural and historical depth.
Numismatic advice!

Extend the longevity of your valuable coins with this very simple method:

Keep your collection in a cool and dry place as well as away from direct sunlight.

For additional information, check out our comprehensive and very helpful guide to conserving
coins.

[Link]

#CB #CBA #CentralBankOfArmenia #Numismatics #NumismaticsEducation #CoinLearning
#Coin #Coincollection #Coincollector

[Picture]

Step-by-step guides

Detailed and step-by-step guides regarding coin collecting.

Have you ever thought about where to start your numismatic collection? We can help you!
Step 1. Decide the theme of your collection.

Step 2. Research the classifications of coins.
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Step 3. Visit our website (link) or the “Numismatist” shop to familiarize yourself with our
available selection and the commemorative coins that have been issued by the Central Bank of
Armenia.

Step 4. Connect with other collectors who will share their experience and advice with you. For
additional information, visit our website.

[Link]

#CB #CBA #CentralBankOfArmenia #Numismatics #NumismaticsEducation #Coin
#CoinLearning #Coincollection #Coincollector [Picture]
Infographics

Attractive, clear and concise publications that will significantly facilitate users' understanding of
numismatic data.

Developments in Armenia's numismatics. Get to know the history of Armenia's numismatics
through infographics that go back centuries. From historical coins to contemporary numismatic
issues, learn how each issue reflects the cultural and economic significant events of that period.
#CB #CBA #CentralBankOfArmenia #Numismatics #NumismaticsEducation #Coin
#CoinLearning #Coincollection #Coincollector

[Picture]

Information

News

Periodic updates on coin issuance, numismatic events, etc.

New commemorative coin issue We are pleased to introduce the new commemorative coin

issued by the Central Bank of Armenia, dedicated to the 100th anniversary of Charles
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Aznavour's birth. Do not miss the opportunity to acquire this commemorative coin. Visit the
Central Bank of Armenia's “Numismatist” shop now.

[Link]

#CB #CBA #CentralBankOfArmenia #Numismatics #NumismaticNews #CoinFacts
#CoinUpdates

[Picture]

Interviews

Conversations with numismatists, historians and other experts who shed light on various aspects
of coin collecting and the history of numismatics.

Collector's corner. This week, famous numismatist John Doe (pseudonym) gives an interview
about collecting numismatic values. The secrets of creating a coin collection will be discussed.
Watch the full interview here: [Link]

#CB #CBA #CentralBankOfArmenia #Numismatics #NumismaticNews #CoinFacts
#CoinUpdates

[Picture]

Inspiring
Motivational posts

Inspirational entries aimed at motivating and engaging the numismatic community in collecting
activities.

The joy of collecting is not in the number of items in the collection, but in the uniqueness and
distinctiveness of each piece.

#CB #CBA #CentralBankOfArmenia #Numismatics #NumismaticBeauty

[Picture]
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Customer reviews
Publication of customers' positive reviews about their purchased commemorative coins. We can
receive opinions through email, phone calls, etc.
Alex's story. Alex found his most anticipated commemorative coin at our store, dedicated to the
100th anniversary of Charles Aznavour's birth. "The quality and service exceeded my
expectations," he shares. Thank you, Alex, for allowing us to be part of your collector's journey.
To get acquainted with the “Charles Aznavour 100” and other commemorative coins, visit our
website at the given link.

[Link]
#CB #CBA #CentralBankOfArmenia #Numismatics #NumismaticBeauty #HistoricCoins
#TreasureCoin #CoinCollectorJourney

[Picture]

Engaging
Interactive content

Surveys intended to engage followers and explore their numismatic interests, opinions, and
knowledge about numismatic themes.

QUESTION. Which era's coins do you find most interesting? A) Ancient Rome B) Medieval
Europe C) Contemporary commemorative coins Vote, share your opinions, and see what other
collectors think.

#CB #CBA #CentralBankOfArmenia #Numismatics #CoinOfTheDay

[Picture]

Holiday greetings
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Publications and greetings for holidays aimed at engaging the community during festivals and
special events.
Happy New Year and Merry Christmas: We wish everyone a year filled with rare
commemorative coins, and collectors with wonderful additions to their collections. #CB #CBA
#CentralBankOfArmenia #Numismatics #HappyNewY ear

[Picture]
Surveys

Opportunities for targeted surveys to uncover user requests and demands that will enhance the
content of future numismatic products.
We value your opinion. Help us improve by taking a short survey about your numismatic
interests and expectations. Survey link [Link]
#CB #CBA #CentralBankOfArmenia #Numismatics #CoinOfTheDay

[Picture]
Small interactive games

Guess the coin/commemorative coin. We invite all those interested in numismatics and coin
collectors to participate in our game. It's time to test your knowledge with our "Guess the Coin"
game. Here's how to play. Pay attention to the half-depicted shape, size, and any noticeable
features of the commemorative coin. Share your guess in the comments: Is it an ancient
Armenian coin or perhaps a contemporary commemorative coin? Wait for the reveal. Visit our
page tomorrow when we will disclose the coin and congratulate those who guessed correctly.
Prize: The first three participants who correctly guess the coin will receive... We wish success to

all participants.
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#CB #CBA #CentralBankOfArmenia #Numismatics #GuessTheCoin #NumismaticsGame
#CoinCollectors #NumismaticsShop
Event publications
Brief publications that illustrate upcoming numismatic events, from exhibitions to webinars,
intended to inform and inspire the numismatic community about collecting coins and
familiarizing themselves with the history of numismatics.
Exclusive numismatic exhibition 'Journey Through Time'": Join us for the "Journey Through
Time" numismatic exhibition, organized by the Central Bank of Armenia's “Numismatist” shop.
This event is a festival of Armenia's rich numismatic history, showcasing unique specimens of
commemorative coins issued by the Central Bank of Armenia. Date: [Insert date] Time: [Insert
time] Location: [Enter the address of the venue] For additional information and updates, follow
us and visit our website: [Link].
Let's appreciate and cherish our numismatic heritage together again at this exhibition. We are
waiting for you!
#CB #CBA #CentralBankOfArmenia #Numismatics #NumismaticBeauty #HistoricCoins
#TreasureCoin #CoinCollectorJourney
[Picture]
The following hashtags will be mandatory regardless of the topic of the post

#up

#<Up

#ubbnpnbwjub Pwily

#pudiwglin

#Numismatist
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#CB
#CBA

#CentralBankOfArmenia

The following hashtags will be used for the coin collecting posts:
#coincollecting
#coins
#numismatics
#coin
#coincollection

#coincollector

In the context of numismatic features and collector interests, the following will be used:
#numismatic
#silvercoins
#numismatica
#rarecoins
#worldcoins

#oldcoins.

"For entries that highlight the historical aspects of metal coins, these hashtags could be
appropriate:

#gold
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#goldcoin

#numismatist

#history

#historiccoins

#numismatics

#silver

#bar

Moreover, considering the four directions of publications (educational, informative,

inspiring, and engaging), the following well-known hashtags can be very effective."

Educational
#NumismaticsEducation Focuses on the educational aspects of metal coins.
#CoinLearning Intended for publications aimed at informing about the characteristics
and history of metal coins.
#CurrencyHistory For sharing historical imagery related to coins and currency.
#CoinCollecting101 For beginner level educational publications.
Informative
#NumismaticNews For the latest numismatic news.
#CoinFacts For entries presenting interesting facts about coins.
#RareCoins To showcase unique coins in collections or the numismatic market.
#CoinUpdates For news about new coin issues or changes in the numismatic world.
Inspiring

#CoinCollectorJourney For sharing personal stories or inspiring stories about collecting.
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#HistoricCoins Showcases coins with historical value.

#TreasureCoins For particularly valuable or sought-after coins.

#NumismaticBeauty Displays the aesthetic and artistic aspects of coins.
Engaging

#CoinTrivia Engages users with interesting facts about coins.

#NumismaticsCommunity Encourages user interaction and discussion.

#CoinOfTheDay For interactive posts about specific coins.

#GuessTheCoin For interactive posts to guess the coin.

Facebook Post Statistical and Comparative Analysis

Statistical Analysis

A statistical analysis of Facebook posts has been conducted within the interest framework of the
Central Bank of Armenia concerning various central banks from different countries, spanning
from January to February 2025
The countries include:
Europe:

o National Bank of Hungary

e Bank of England

e Bank of Lithuania

e Banque de France

¢ National Bank of Slovakia



e Deutsche Bundesbank

e Norges Bank (Norway's Bank)

e Bank of Latvia

e National Bank of Moldova

e Central Bank of Malta
Outside Europe:

e National Bank of Kazakhstan

o National Bank of Georgia

23

According to the analytical statistics, the least interesting posts for users have primarily been

those related to educational/informational thematic subcategories.

(op.”  https://www.facebook.com/share/p/JSjSs3WvtsewY grd/?mibextid=ox5SAEW

https://www.facebook.com/share/qBU2fASKR Vnp6Enh/?mibextid=ox5AEW

https://www.facebook.com/share/p/7er4hivY 7PPbdrnc/?mibextid=ox5SAEW

https://www.facebook.com/share/p/YKdv3vlutn14Ru9R/?mibextid=ox5AEW

https://www.facebook.com/share/p/JYPGoDUwWWTP7G6r/?mibextid=ox5AEW

https://www.facebook.com/share/p/S1Uqugph4J9uPvic/?mibextid=ox5AEW

https://www.facebook.com/share/p/h47pPdv8rdHYL&6a/?mibextid=ox5AEW

https://www.facebook.com/share/p/64SYtPmsmHUko lap/?mibextid=ox5SAEW )

This image suggests that there should be more attention given to similar nature
publications to make the posts interesting to users.

According to the same statistics, the most interesting publications for users have been
related to events such as interviews, conferences, webinars, news, anniversaries, and other

informative and engaging nature publications.

3


https://www.facebook.com/share/p/JSjSs3WvtsewYgrd/?mibextid=ox5AEW
https://www.facebook.com/share/qBU2fA8KRVnp6Enh/?mibextid=ox5AEW
https://www.facebook.com/share/p/7er4hivY7PPbdrnc/?mibextid=ox5AEW
https://www.facebook.com/share/p/YKdv3v1utn14Ru9R/?mibextid=ox5AEW
https://www.facebook.com/share/p/JYPGoDUwWWTP7G6r/?mibextid=ox5AEW
https://www.facebook.com/share/p/S1Uquqph4J9uPvic/?mibextid=ox5AEW
https://www.facebook.com/share/p/h47pPdv8rdHYL86a/?mibextid=ox5AEW
https://www.facebook.com/share/p/64SYtPmsmHUko1ap/?mibextid=ox5AEW
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(On.”  https://www.facebook.com/share/3zbjiBjaj93CQAwm/?mibextid=ox5SAEW

https://www.facebook.com/share/p/KU8giaW6aXx INJb5/?mibextid=ox5AEW ,

https://www.facebook.com/share/p/q57AxnLmzbrqA WxD/?mibextid=ox5SAEW ,

https://www.facebook.com/share/p/7igs6g 1 MXwrmCY es/?mibextid=ox5AEW

https://www.facebook.com/share/p/ZHwAWIHwwiLePmfe/?mibextid=ox5AEW,

https://www.facebook.com/share/p/rpBesnQ7TalLNbrez/?mibextid=ox5AEW )

Comparative analysis

I. Introduction

This section aims to analyze and compare the Facebook post policies of the Central Bank
of Armenia (CBA), National Bank of Georgia (NBG), and National Bank of Hungary (NBH)
when promoting commemorative coins. Analysis is concentrated on posts done between January
and February 2025, inspecting the kind of content posted, thematic focus, visual composition,
engagement metrics, and adherence to cultural branding goals. By examining how each
institution utilizes Facebook to communicate the symbolic and historical meaning of numismatic
objects, this comparison endeavors to ascertain best practices and areas where digital
engagement could be significantly enhanced.
II. Central Bank of Armenia Posts Analysis

During the January to February 2025 timeframe, Central Bank of Armenia (CBA)
Facebook activity dedicated to commemorative coins was slim. Nevertheless, related content
shared briefly before this window indicates its broader digital communication strategy. In May
2024, the CBA released a gold collector coin celebrating the 100th anniversary of the birth of

Charles Aznavour, a world-renowned Armenian-French singer and cultural figure (Armenpress,


https://www.facebook.com/share/3zbjiBjaj93CQAwm/?mibextid=ox5AEW
https://www.facebook.com/share/p/KU8giaW6aXx1NJb5/?mibextid=ox5AEW
https://www.facebook.com/share/p/q57AxnLmzbrqAWxD/?mibextid=ox5AEW
https://www.facebook.com/share/p/7igs6g1MXwrmCYes/?mibextid=ox5AEW
https://www.facebook.com/share/p/ZHwAW9HwwjLePmfg/?mibextid=ox5AEW
https://www.facebook.com/share/p/rpBesnQ7TaLNbrez/?mibextid=ox5AEW
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2024). The accompanying Facebook post included distinct images of the coin and a short caption
announcing Aznavour's legacy. Though engagement metrics were low, the post was noticed by
users who had an interest in culturally related themes.

Similarly, in November 2023, the CBA released a series of commemorative coins on the
30th anniversary of the national currency of Armenia (Central Bank of Armenia, 2023). The
release was promoted through Facebook through sophisticated images and an explanation of the
design motifs, such as references to Armenia's monetary history and independence. While these
posts were informative and well-photographed, they were not interactive. There were no videos,
question-based comments, educational images, or calls for viewer engagement. The content was
largely one-way, with little space for user discussion or reaction. This suggests that while the
CBA utilizes Facebook to announce the releases of coins, it has yet to leverage the site's potential
in interactive engagement.

ITI. Comparative Analysis with Two Other Central Banks
National Bank of Georgia

In February 2025, the National Bank of Georgia (NBG) launched a silver commemorative
coin dedicated to the European Winter Youth Olympic Festival "Bakuriani 2025" (National Bank
of Georgia, 2025). The Facebook release of the coin featured high-quality images and a good
caption stating its design, featuring an action shot of a skier against the backdrop of a snow-
covered mountain, along with the official logo of the festival. The bank emphasized the event's
significance to Georgia, so the coin symbolized Georgia's status as host country and its
dedication to international cultural and sports cooperation. The post was well organized and
timely with the festival's opening, which added significance and visibility. Although there was a

solid thematic link and visual treatment, there were no interactive elements such as videos, polls,
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or comment question prompts. It was a one-way announcement with no follow-up discussion or
user interaction strategy.
National Bank of Hungary

Meanwhile, the National Bank of Hungary (NBH) issued anniversary posts like a release
on the 150th anniversary of the Hungarian Chamber of Commerce and Industry (Daily News
Hungary, 2024). Posts featured professional images of the coins, perhaps with brief historical
context or institutional data. While visually elegant and informative, NBH's Facebook strategy
reflected minimal multimedia content or features for audience interaction. There were no videos,
storytelling techniques, or interactive features to foster engagement. Like the NBG and CBA,
NBH's communication was still nigh passive, prioritizing formal presentation over user
engagement.

IV. Cross-Bank Synthesis & Best Practices

A comparative examination of the Central Bank of Armenia (CBA), the National Bank of
Georgia (NBG), and the National Bank of Hungary (NBH) discovers a similar approach to
Facebook announcements concerning commemorative coins. All three utilize the site primarily
for official announcements, employing high-resolution photos and short text to convey the
launch of new coins. These entries effectively provide factual information and generate national
pride through culturally appropriate individuals, events, or anniversaries.

However, a notable shared limitation is the underutilization of Facebook’s interactive
features. None of the banks incorporated videos, live sessions, polls, or user-generated content
that could encourage dialogue or participatory engagement. The absence of such features limits
the potential for fostering sustained interest or emotional connection with broader audiences,

particularly among younger or digitally engaged demographics.
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Despite these limitations, several best practices are evident:
o Visual Consistency: All three banks maintain a professional aesthetic, using high-quality
images and standardized layouts, reinforcing institutional credibility.
e Cultural Relevance: Tying coin themes to prominent national narratives enhances their
resonance and symbolic value.
Opportunities for improvement include:
o Interactive Content: Adding multimedia and feedback mechanisms could boost
visibility and engagement.
o Storytelling: Incorporating historical context, designer interviews, or usage stories would
enrich the content, deepen understanding, and humanize the numismatic offering.
V. Conclusion
The Facebook strategies of the Central Bank of Armenia (CBA), the National Bank of
Georgia (NBG), and the National Bank of Hungary (NBH) in promoting commemorative coins
are informative, visually consistent, and culturally aligned. However, they generally lack
interactive features that drive deeper engagement. Integrating multimedia elements, such as
videos or reels, alongside storytelling and calls to action, would significantly enhance audience
interaction. Employing Facebook’s native tools — such as carousels, event-based posts, or live
Q&As — could foster a stronger user connection. Ultimately, these improvements would elevate
public awareness of numismatic releases while reinforcing national identity through accessible

digital narratives.
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Initial Considerations and Purpose of Advertising

It is wise to assess page activity and preliminary research results before starting an

advertising campaign to decide whether or not ads should be taken into consideration first. The

cost and strategy are heavily influenced by the advertisement's goal. Increasing sales, engaging a
gy y y g g gaging

particular demographic or raising brand awareness all have different goals that require different

approaches and have varying expenses.

Factors Affecting the Price of Facebook Advertising

Facebook advertising costs are influenced by a number of factors.

1.

Ad Purpose: The purpose of the advertisement may result in significant differences in
price. An example is that brand awareness ads tend to be cheaper and less competitive.
Price Adjustments: Since adjusting ad settings is flexible, it is easy to manage costs in
accordance with specific campaign objectives. This affects the overall costs based on
impressions or clicks.

Target Audience: Advertising costs are also influenced by the target audience’s demand
and specificity. When highly-sought after demographics are targeted, costs increase
because of higher competition.

Ad Quality and Relevance: Since Facebook targets highly relevant ads, it ensures lower
costs and better distribution.

Seasonal Trends: Costs are also affected by seasonal fluctuations, and higher demand

makes prices to rise during peak holiday seasons.

Common Pricing Models
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The PR campaign objectives can be instrumental in ascertaining the pricing strategy of the
Facebook ad.

Cost-Per-Click (CPC)

Perfect for enhancing website traffic, this model charges users each time they click on an ad.
Despite its performance-based metric that makes it easier to track ROI, it can become costlier if
there are many clicks on an ad.

Cost-Per-Mille (CPM)

The CPM is effective for enhancing brand awareness. The mechanism is that for every one
thousand impressions received by an ad, advertisers are charged. It is more cost-effective for

campaigns that aim for long-term sales conversions.

Utilizing Tools for Enhanced Management

Using tools like Facebook Ad Managers can enhance campaign management. They help
to create, manage, and optimize ads, enabling advertisers to management budgets and use
detailed metrics to assess the effectiveness of campaigns. Thus, it is beneficial for adjusting

strategies and enhancing engagement.
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Leveraging Facebook PR Strategies to Promote Armenian
Commemorative Coins: A Data-Driven Analysis of Public

Engagement and Cultural Value Perceptions

Introduction to the Analysis

The survey conducted in the scope of this thesis was intended to elicit public opinion,
behaviours, and inclinations towards commemorative coins issued by the Central Bank of
Armenia (CBA) in order to supply insights to guide strategic Facebook PR campaigning. This is
part of 30rioritiz digital communication to stimulate further public interest and admiration of
Armenia’s numismatic heritage. Knowledge of public opinion is essential to good practice in
public relations, according to Grunig and Hunt’s (1984). The Two-Way Symmetrical Model is
highly oriented towards dialogue and feedback from the intended public to achieve shared
understanding. More than 60 respondents between the ages of 18 and 34 participated in the
survey, mostly from Yerevan, with professional representation in finance, marketing, and
education. These constituencies are valuable in shaping Facebook’s posting to meet the interests
and expectations of the target population, enabling the CBA to create a more resonant and
culturally situated digital voice.
Demographic Profile of Respondents

The demographic analysis of survey respondents reveals a predominantly youthful and
educated participant pool, indicating a promising foundation for targeted Facebook engagement.

Apparently, 78.3% of respondents fell within the 18 — 34 age range, with the largest subgroup
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being 18 — 24. This aligns with global digital trends, where younger demographics are the most
active social media users, particularly on platforms like Facebook (Statista, 2024). Gender
distribution skewed slightly female, yet representation across both genders was relatively
balanced, allowing for inclusive content development. This balance suggests that PR strategies
should avoid overly gendered messaging and instead appeal to shared cultural values.
Additionally, younger audiences are more receptive to interactive and visual content, reinforcing
the need for multimedia-rich campaigns.

Educationally, most respondents reported holding at least a high school diploma, with a
notable proportion possessing bachelor’s or master’s degrees. This suggests a high informational
receptivity and capacity to engage with curated content, emphasizing historical and cultural
narratives. Geographically, nearly all respondents resided in Armenia, with 100% of Armenian-
based respondents indicating residency in urban centers such as Yerevan — an essential insight
for localizing campaign outreach. Professionally, respondents represented diverse sectors,
including finance, education, and marketing fields that inherently value historical, cultural, and
collectible artefacts. These findings affirm the strategic viability of a Facebook PR campaign
focused on Armenia’s urban, digitally literate youth. Customizing content to their educational
level and cultural affinity may increase engagement with CBA’s numismatic initiatives.
Familiarity and Motivation with Commemorative Coins

The survey results demonstrate moderate public awareness regarding the Central Bank of
Armenia’s commemorative coins. Out of all respondents, 36.7% indicated they were “very
familiar” with these coins, while 43.3% reported being “somewhat familiar,” and only 20%
admitted they were “not familiar.” This distribution suggests that over 80% of respondents

possess at least a basic understanding of the CBA’s numismatic offerings, presenting a
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substantial foundation for targeted awareness-building via Facebook. This level of familiarity
indicates a promising opportunity to deepen engagement by showcasing lesser-known coin
designs and their cultural significance. Furthermore, it highlights the importance of consistent
content delivery to reinforce existing awareness and convert it into active participation.

Figure 1: Awareness of CBA Commemorative Coins

Figure 1: Awareness of CBA Commemorative Coins
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As shown in Figure 1, about 80% of respondents were either “very familiar” or “somewhat
familiar” with the concept of commemorative coins issued by the CBA, supporting the viability
of targeted awareness initiatives.

When examining purchasing motivations, the most commonly cited reasons included
investment, collecting, gift-giving, and educational purposes. A notable 68.3% of respondents

reported interest in coins as collectable or investment items, echoing broader market trends in
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which numismatic collectables are viewed as alternative investment assets (Krause & Mishler,
2000). Gift-giving was another strong motivator, particularly among Armenian residents, with
many noting they had purchased coins for family, friends, or diplomatic purposes. Educational
intent, though secondary, was acknowledged by 21.7% of participants, reflecting the potential to
promote historical narratives through numismatic storytelling.

In terms of engagement frequency, only a minority reported regular purchases, yet a
considerable number expressed interest in doing so if better informed. This identifies a clear
opportunity: a receptive segment could be activated through Facebook PR content that
emphasizes the coins’ historical significance, cultural symbolism, and collectible value. By
incorporating behavioural segmentation into its PR strategy, the CBA can nurture this interest
and convert it into sustained engagement and purchasing activity. Highlighting personal stories
or testimonials from collectors may also create a sense of community and aspiration. Moreover,
simplifying access to purchasing information and showcasing limited-edition releases could
33rioritized quicker decision-making.

Content Preferences for Facebook Engagement

The survey revealed clear preferences for content types that combine educational value
with interactive and visually engaging formats. When asked to select multiple types of content
they would prefer on a Facebook page dedicated to Armenian commemorative coins,
respondents most frequently chose historical documentaries (71.7%), followed by interactive
quizzes (60%), expert-led live Q&A sessions (51.7%), and detailed photo essays (48.3%). Data
regarding the availability and sales of coins was also valued and selected by 45% of respondents.
This trend of preference suggests the need for cultural interaction and transactional clarity — a

twin mandate for the Central Bank of Armenia’s Facebook policy.
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Figure 3 outlines the most preferred types of Facebook content, with historical documentaries
and interactive quizzes emerging as dominant formats.

Figure 3: Preferred Facebook Content Types

Figure 3: Preferred Facebook Content Types
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Surprisingly enough, when asked to select the most preferred type of content, historical
documentaries and interactive quizzes emerged as the most in demand. 40% of the users
preferred historical documentaries, and 35% favored interactive quizzes. This supports the
efficacy of narrative forms and game-like interaction as primary methods of stimulating interest
in numismatic heritage. This finding is further supported by Kolb’s Experiential Learning
Theory (2014), which posits that learning occurs most effectively through active, reflective
participation. Interactive quizzes and coin-related games allow users to explore cultural
narratives while engaging with the subject matter cognitively and emotionally. Such methods not

only capture attention but reinforce retention, thereby deepening users’ appreciation of
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Armenia’s numismatic heritage. These findings align with the research of Psomadaki et al.
(2019) into social media engagement that identifies storytelling, visual engagement, and
interaction as primary motivators of cultural communication and the engagement of young
people.

Participants also provided several features that would make them more active on a
Facebook page. The most common requests included more graphical content (65%), more
interactivity (58.3%), expert analysis (51.7%), and more readily available information on coin
sales (48.3%). These demands indicate a dynamic, multi-modal communications approach that
blends education with real-time applicability. The use of Uses and Gratifications Theory (Katz,
Blumler & Gurevitch, 1973) also supports this further, where the argument is that audiences
actively seek out content that meets their informational, social, and personal needs.

Figure 5 shows certain features that the users see to enhance their experience, with visual
content, interactivity, and expert opinion leading the way.

Figure 5: Factors That Could Improve Engagement

Figure 5: Factors That Could Improve Engagement
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All of these are translated into practice through Facebook postings that leverage visually
engaging forms of storytelling — infographics and mini-documentaries — with interactive postings
in the form of polls and quizzes. Expert interviews and live debates can enhance credibility and
provide instant feedback on the available coins to meet information requirements. By combining
carefully developed cultural storytelling and transactional messaging, passive fans can become
interested collectors and cultural ambassadors.
User Behavior on Facebook

The survey responses reveal user interaction with cultural content on Facebook that is
both evocative of opportunity and limitation in commemorative coin marketing. Respondents’
frequencies of interaction with cultural heritage material, for instance, reveal that only 25% of
respondents reported interacting “often” and “always” with such material compared to a greater
percentage (51.7%) of respondents interacting only “sometimes” and “rarely.” This is evidence
of latent demand, but the content is not engaging enough to encourage frequent interaction.
Rebalancing content in the direction of narrative engagement, visual stimulus, and user
interaction is called for in response. This gap between interest and consistent engagement
underscores the importance of emotional storytelling and symbolic resonance. Escalas (2004)
emphasizes that narratives rooted in personal and cultural identity can drive affective
engagement, fostering deeper emotional investment. For CBA, integrating stories of coin origin,
historical symbolism, or collector testimonials may activate dormant users and encourage more
frequent participation, sharing, and community involvement.
As Figure 4 shows, only 25% of visitors use cultural materials always or often, which requires
enhanced storytelling and engagement mechanisms.

Figure 4: Engagement Frequency with Cultural Content on Facebook
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Figure 4: Engagement Frequency with Cultural Content on Facebook
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Willingness to share was also intermediate, with 38.3% selecting “neutral” and 31.7%
selecting “unlikely” and “very unlikely.” Such hesitation is one of the main challenges of organic
virality according to Berger’s (2016) STEPPS framework, where the content has to elicit
emotion, be utilitarian in value, or build social currency to be shared at a large scale. According
to Berger’s STEPPS framework, successful viral content is built on six pillars: Social Currency,
Triggers, Emotion, Public, Practical Value, and Stories. To activate organic sharing, CBA’s
Facebook posts should emphasize emotional and cultural value, shareable visuals (e.g., unboxing
or first-look videos of new coins), and audience participation (e.g., “Guess the Coin” games).
Similarly, Dobele et al. (2005) argue that controlled viral marketing—especially in cultural
campaigns—depends on emotionally charged and easily replicable content, reinforcing the role
of storytelling as a strategic multiplier of reach. This can be used to advise future coin campaigns
towards cultural pride and personal identity. On what motivates them to subscribe to cultural or

historical pages, users 37rioritized education (70%), aesthetic (58.3%), and community
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engagement (45%). These motivations align with research by Dobele et al. (2005) that advocates
for engaging and community-centric content in building user loyalty and interaction.

Figure 2 indicates that the reasons that most motivated users to use cultural pages were
education-related information, aesthetic value, and communal interaction prospects.

Figure 6: Motivations to Follow a Cultural or Historical Page

Figure 2: Motivations to Follow a Cultural or Historical Page
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Trust and authenticity were also important. Over half of the respondents trusted expert-author
input and fact-checked sources more. Influencer endorsements tended to be neutral to beneficial
in overall impact — 44 rated “positive,” 38.3 rated “no influence” — but some cultural
ambassadors can be beneficial in establishing credibility.
Strategic Implications for PR Design

The survey statistics offer a strategic map to building a successful Facebook public
relations (PR) campaign to promote the Central Bank of Armenia commemorative coins and
engage users with cultural appreciation. General demographic findings reveal that there is a need
for target-group-based strategies. For instance, the age group of 18-34, which covered over 70%

of the sample size, was keenly interested in interactive and game-like materials such as quizzes
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and picture-content posts. For targeting that category of users, the campaign has to embrace
Facebook-native products such as polls, game-form quizzes, and contests of “Guess the Coin,”
which will generate the maximum user interaction and fit with experience-based pedagogies
(Kolb, 2014).

Historical narratives and expert opinion should be the campaign focus if the adults
involved are those with higher education, particularly in finance, education, and marketing.
Expert video interviews, in-depth blog posts on coin symbolism, and appeals to Armenia’s
numismatics in the past will meet such audiences’ information expectations. Trust is of the
essence in such a case. From 51.7% of the respondents who cited expert verification as most
significant to them in interacting with the campaign, interviews with famous numismatists and
historians should be added to the content to build credibility. This agrees with the Elaboration
Likelihood Model (Petty & Cacioppo, 1986), which advocates that credibility from experts
builds persuasion via central processing.

Emotional and cultural resonance is also critical. The coins should not only be passed
down as collectors’ items but also as carriers of Armenia’s cultural heritage. For example,
storytelling occasions highlighting historical events or figures featured in the coins may be
condensed visually into infographic reels or mini documentaries. Such methods increase
cognition and affective engagement (Escalas, 2004).

Each of the major survey findings maps to a distinct PR intervention. For example, high
preferences for visual formats (documentaries, photo essays) suggest the utility of Facebook
reels, infographics, and carousel posts. The hesitation around sharing indicates the need for user-
generated content, such as collector stories, community spotlights, or incentive-based sharing

mechanisms. Addressing trust-related concerns calls for consistent use of expert-driven content,
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verified narratives, and historical sourcing—elements that build credibility and align with the
Elaboration Likelihood Model (Petty & Cacioppo, 1986), which emphasizes expert credibility in
driving audience persuasion.

Community building may be encouraged with engaging components such as live Q&A
chat sessions, discussion forums based on comments, and user-posted campaign entries that
encourage shared culture. Finally, conversion triggers should be included. All education-based
postings should end with a solid call-to-action (CTA) such as “Learn more at the Numismatist
store” or “Order your limited-quantity coin now,” smoothly bridging back to awareness and
purchase.

Conclusion

The survey analysis provides clear and actionable insights for crafting a targeted
Facebook PR strategy to promote the Central Bank of Armenia’s commemorative coins. The
findings underscore a strong opportunity to engage young, educated, and urban audiences by
leveraging content formats that combine historical depth with interactivity and visual appeal.
With over 80% of respondents indicating at least some familiarity with the coins and a
substantial interest in historical documentaries (71.7%) and interactive quizzes (60%), the
foundation for audience engagement is already in place. However, moderate willingness to share
content and occasional engagement with cultural posts indicate a need for compelling
storytelling and stronger emotional resonance.

Trust, authenticity, and community interaction emerged as key factors influencing
engagement. Integrating expert interviews, historically accurate narratives, and visually
immersive content can enhance the campaign’s credibility and impact. Moreover, applying

proven communication models — such as the Elaboration Likelihood Model and Uses and
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Gratifications Theory — supports the strategic alignment of content with user motivations and
preferences. The CBA can convert passive interest into active cultural participation and coin
acquisition by linking educational messaging with clear calls to action. Ultimately, the Facebook
PR strategy should balance cultural narratives, transactional value, and emotional engagement to

not only sustain public engagement but also preserve numismatic legacy.

Analysis of “Numismatist” shop visitors survey

Initially, a second survey was prepared to be distributed among the visitors of the sales
salon. This would provide better insight into the preparation of future pages, as the answers
would be more precise and detailed. However, some problems occurred during the
implementation stage of the survey distribution. At First, I created the survey, which included 17
questions. Both the Head of the Numismatic Values Unit and the Director of the Financial
Markets department approved the survey. However, at the implementation stage, the project
started to be postponed. After approximately one month, I was told that the main goal at the
moment is the opening of the official Facebook page, rather than spending time on surveys. They
said that the survey could bring very interesting information on shop visitors’ preferences,

though we have more important issues to focus on now.

Analysis Based on Interviews with Representatives of Numismatic Coins

The interview responses through the prism of Salesperson Specialist Irina, Head of
Numismatic Value Department Anna Adonts, Department Director Arman Potikyan, and a
Secondary Market Reseller provide pertinent information about how the public perceives

numismatic coins and what marketing approaches can help increase their interest.
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Price vs. customer decisions From the interviews, customer decisions are mainly based
on price. Customers often choose numismatic coins by comparing them with other offers,
especially when they seem more affordable. For example, the Salesperson Specialist Irina
stated that “The price is the most influential factor, especially when the price of the gold
bullion coins in the ‘Numismatist’ shop is lower than those in commercial banks.” This is
consistent with the idea mentioned in the thesis that when numismatic coins sell quickly,
some remain unsold due to high prices or low demand. In this case, as noted in the
interviews, highlighting historical and cultural value through social media can help
replace interest in price with its cultural and historical value.

Demographic changes and new interests The interviews indicate that customer interests
have changed in recent years, especially after 2024. This change can be linked not only to
thematic values but also to numismatic coins purchased for investment purposes. The
Salesperson Specialist Irina stated that the increase in sales of the Charles Aznavour
numismatic coin, which began on social networks, shows that numismatic coins are of
interest not only to collectors but also to investors. Similarly, Department Director Arman
Potikyan confirmed Aznavour’s success as symbolic of Armenia both domestically and
internationally, further validating the importance of appealing to both collectors and
investors. Additionally, the Secondary Market Reseller emphasized the heightened
demand in the secondary market for coins dedicated to famous individuals, especially
when quickly sold out officially. This is consistent with the strategy proposed in the
thesis to introduce numismatic coins to this new generation and international buyers

through social media.
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3. Customer Misconceptions Customers often misunderstand the nature of numismatic

coins. They think that they can order numismatic coins with their favorite images or write
all sorts of words. According to the Salesperson Specialist Irina’s interview,
misconceptions include the belief that commemorative coins are constantly being
reissued, and confusion between commemorative coins and medals, with many referring
to the coins simply as “kopecks.” This underscores the need for an educational approach
through social media, which can provide accurate information. Interview responses
confirm that similar educational programs on Facebook can improve customer
perceptions.

The importance of historical information in customer decisions Interviews frequently
mentioned that customers find it easier to decide on numismatic coins knowing their
historical and cultural significance. For instance, Salesperson Specialist Irina noted
increased interest once customers understood the significance of the “Boston Maze” coin
dedicated to the Armenian Genocide. Department Director Arman Potikyan also
mentioned that thematic coins related to church history and the Armenian alphabet
significantly boost public literacy and cultural engagement, validating the thesis’s
emphasis on historical and cultural information.

Promotion through Facebook The interviews confirmed Facebook as an effective
platform to increase customer engagement. Participants highlighted that frequent news
updates, historical material publications, interactive quizzes, and Q&A sessions stimulate
engagement. Irina particularly emphasized the effectiveness of advertising historical
stories and coin awards on Facebook. Department Director Arman Potikyan reinforced

Facebook’s potential, indicating that the forthcoming dedicated numismatic Facebook



44

page will widely disseminate information accessible to a non-professional audience,
significantly boosting public awareness. The Secondary Market Reseller suggested
highlighting limited editions and the themes of famous individuals on Facebook to
stimulate further interest in the secondary market.

6. Risks of using social media Interviewees acknowledged social media adoption risks,
particularly misrepresentation of coin designs and potential data security issues. Anna
Adonts emphasized accurate representation of coin designs approved by the Central
Bank. To mitigate risks, interviews support the thesis’s recommendation of robust data
protection measures and ensuring the dissemination of accurate, verified information.

7. Community building through social media The interviews frequently stressed the
importance of building a community through social media. Anna Adonts highlighted the
potential of interactive discussions to form a community based on shared cultural values,
thereby boosting interest and involvement. Director Arman Potikyan suggested hiring a
dedicated marketing specialist to further enhance effective community engagement
through strategic digital campaigns, in line with the thesis proposal for enhancing
visibility and public interest.

To sum up, analyzing the results, it becomes clear that the answers to the interviews are
consistent with the main ideas of the thesis. They show that customer interest is mainly based on
price, historical value and cultural significance. Social media, in particular Facebook, is an
important tool for raising public awareness and attracting interest in Armenian numismatic
values. The interviews also confirm that educational approaches, through the presentation of
historical and cultural information, can significantly help in shaping public perception and

promoting the sale of numismatic coins.
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Thus, the Facebook PR strategy proposed in the thesis, based on historical and cultural
narratives, is an effective means of increasing public interest, which will stimulate the marketing

of numismatic coins of the Central Bank of Armenia and improve sales indicators.

Conclusion

This thesis has explored the potential for leveraging a Facebook-based public relations
strategy to effectively promote Armenian commemorative coins issued by the Central Bank of
Armenia (CBA). By combining insights from content analysis, surveys and professionals
interviews, it is very evident that social media platforms, particularly Facebook in our case, can
significantly enhance public engagement, increase cultural as well as historical awareness, and
ultimately drive interest and sales in numismatic products.

To successfully launch and administer the Facebook page, the following structured steps are
recommended
1. Page Creation and Setup
- Establish an official Facebook page with accurate branding aligned with the CBA's
institutional image.
- Ensure comprehensive initial content, including foundational posts explaining the
significance of Armenian commemorative coins and the purpose of the page.
2. Content Development Strategy
- Utilize the four established content pillars. Those are educational, informative, inspiring,
and engaging—to structure regular postings.
- Prioritize visually appealing content, including infographics, photo essays, mini-

documentaries, and interactive quizzes based on the audience’s demonstrated preferences.
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Community Engagement

Foster interaction through interactive posts, regular polls, and live Q&A sessions
featuring numismatic experts and historians.

Encourage user-generated content by sharing collector stories, customer testimonials and
feedback.

Advertising and Promotion

Implement targeted advertising campaigns using Facebook’s advertising tools, adopting
cost-effective models such as CPC (Cost-Per-Click) or CPM (Cost-Per-Mille) to boost
awareness and engagement.

Evaluate initial engagement analytics to adjust and refine advertising strategies
continuously.

Monitoring and Feedback

Regularly monitor engagement metrics using Facebook Insights to assess the
effectiveness of different content types and adjust accordingly.

Set up a systematic feedback collection mechanism (for instance monthly surveys,
feedback forms) to continuously adapt and enhance the content strategy based on user
input.

Risk Management and Security Protocols

Develop clear policies and training protocols to manage potential risks, including
misinformation, reputation damage, and cybersecurity threats.

Ensure all information about coin availability and purchasing processes is consistently
accurate and up-to-date.

Resource Allocation and Team Structure
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- Clearly define roles and responsibilities within the Public Relations Service, Numismatic
Values Department, and additional support teams.

- Consider recruiting or assigning a dedicated digital marketing specialist or social media

manager to ensure consistent page management and engagement.

By implementing these strategic recommendations, the CBA can optimize its Facebook
presence, effectively promoting Armenian commemorative coins while significantly enhancing
public understanding of their cultural and historical significance. This strategy will ensure long-
term engagement, improved sales performance as well as a sustained increase in public interest

in Armenia’s numismatic heritage.
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Appendix 1: Figure 1: Awareness of CBA Commemorative Coins
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Appendix 2: Figure 3: Preferred Facebook Content Types
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Appendix 3: Figure 5: Factors That Could Improve Engagement
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Appendix 4: Figure 4: Engagement Frequency with Cultural Content on Facebook
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Appendix 5: Figure 2: Motivations to Follow a Cultural or Historical Page

Figure 2: Motivations to Follow a Cultural or Historical Page
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Appendix 6: Interview Transcripts — Salesperson (Irina Mixaylovna)

Questions

Qtin wdtkiionjw
wppuumnwtipuyhtl thnpdhg
by hwbwhunpnitiph
qdwl npnpnidtiiph Yypw
wnwybjuybu np
gnponbbtipnt Gh wgnnid™ ght,

nhquyt, ptidw, wy) (bptp):

Jtipphti pppwtinid tljunt’]
tip dnnnypnugpujub
fudptinh Yud ginpnutinh
htimwppppniyniiitiph
thnthnpuninil, b npn’tp Lo

wyn thnthnpuniynibbtipp:

Questions - EN

Based on your daily
work experience,
which factors most
influence customers'
purchasing decisions:
price, design, theme,
or other (please

specify)?

Have you noticed any
changes in the
demographic groups
or interests of buyers
recently? What are

these changes?

Answers

Unwybtjuytiu wgnnid £ qth gnponbp,
hunjuytiu® Get Fpuiwugtinh
wnbunpuwyhtt putlytiph nujnu
aniLjulumnpbbiph qthg guon ti

lhtinid:

Uhtyle ytinghtt U'h mwpht qunpnttpht
wytih 2w httmwppppnid Ep
ptdwnhlub, dtdwdwubnipyniin’
nirdhqiwwnbtip thti: Guny
Uqtuwyniph hnipunputh yuéwnph
unggubigtipnid
hwynupupnipnLbitinphg htivnn
qunpnitiph pubwp Junwugu,
nyptipn wytith puwn glinid G

Juwhunuwh hwdwn:



What questions do
customers most

<wtwhinpnitinb wnwyty frequently ask, or

hwéwhu h’ty hwipgtip G what misconceptions
wmuwihu, Jud h"hs upuug
yuwntpugnidbtin nuakb commemorative

hnipwnpudttinh ytpuptipyuy: coins?

do they have about
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<wbwpu hwpgnid Gl hht
hnwnpuittiph ytipwpnnupdwub
dwuhb, hmnmljuytiu® Shgpubt UL,
Wawhhn Qunyguodnihp, uvyyunyud
wypniptith mwntipny, Upgwuh
Ytipwptipyuy hnwnpudbtinh,
hwuipgtinid Gl hish th dtiq dnn qlitipp
dhpn pupdpubinid, puyg tipptip stb
hetinid, hwupgtinid & mwupptin
puwptinh ttipnpniduyht npudttiph th
qpuih wpdtipp, htish snitititip dheht
qth hnwnpuittip (120-200 hwqun
<< npudh vwhdwbiinid): Upoayg
wuwntipugnidibttiphg
wihiwmwpuoywon wyl k, np jupnn
b wuwnyhpti) hptig hull nLquid
wumnytipny fud gpnipyudp, np
hnipwnpudttinh wbpbnhwwn
Ytpwpnnupynid b,
yuunipuginid G, np Unip
dwuntiiptitiph fawstinny
hnipwnpudtitinh 4ty mtinunpyud tia

dwuntiipitipn, qupiwbnid b hoyne



bty tpwhwlniynih nibh
npuitiiph htim Juuywo
wundwluib
wmtintiynigynibilitinh
ttipuyugniin
hwbwhuinpnbbiph

npnynidtiph Ypu:

How important is
presenting historical
information about the
coins to customers'
decision-making

process?
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htun sttp Ytipnghnid hnpwnpuadp, sk
np Jupwbp nipnuijh tpuwtipn
wwhtitp Jutwnwupwhniy, ny
lJunnigh huljniyniiip p htinm
YJtipgtih: <wbwpu st mupptipnid
hniwnpud, hnwdtinuy, nu
hwwhunpntinp 99%-p wijwitinid G
hnwnpuibttippn «ynutifutipy: buly
witiwwbhtiptptn wyb k, np
hwipgtunid ke Qawhhwnh gnipu nLobp:

Shgpwtt Ukdh dwuniop nitt’p:

Wt hwbwpunpnbtipp, npniip wygtinid
Ll utip qubwnwupwhp winweht
wibiqui, hwipgtip muyny b jubny
wundiwlul mtntynipynibbtipp,
Unnutinpnyynid G, np npnpunh
dwpnnt hwdwn np hnyunpudp
pbumpki: Ophtwy” puntipp
powitignid it « Pnunnith
[wuphphtienu» hniywunpunip, dhosle sk

hdwtinid, np uphphtienuh



Facebook-nid "ty ntiuwjh
pnjubmuynipynil Jud
htntipulupy
httwpunpnipynititip juipnn
till oqlili] wybpugiity
howtinieh wygtinititinh W

qnpnbtinh puwtwyp:

What type of content
or interactive features
on Facebook could
help increase the
number of visitors
and buyers to the

store?
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Gwpumuwpuytimp hwy k, n1 np
lwphphbpenup tyhpgwd £ hwyng
gtinuuywbnipjuin: Gpeb
hwwhunpnp bwhiwnbunid £ qlity
hnwnpud Mupujuunwith
punupwgnt hwdwp, tw oppwbignid £
Juwpnuit Uwdhyniyubht thpgud
hniwnpunip, tiatny yundwljub

hpwnuwinpéanipmibbtinhg:

dhjupnipnuid Joqltit ny dhuylt wnlju
Jwwnynn wpdtpbtiph
ttipuyugniip, wy] twl pnnp
pnnupynidtitiph hptitg
wunuinipynLhiitipny, unugwod
Upgubtwlyittinny: Goquh tul

gnyuwgnp, npp huyniynid £ $hnyned:
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Appendix 7: Interview Transcripts — Head of Numismatic Values Unit (Anna Adonts)

Questions

bty hhdtwut swthwtthptitin
L ptidwbtin G ptlud tnp
hnipwnpudbtiph hhdpnid, b
htyyt™u tip giwhwwnnid
npuilg hwbpuyhti

htitnwppppniynLbp:

busyt’u tip pujubuwynpnid

wnlunpuyhtt gnpdntibtipn

Questions - EN

What are the main
criteria and themes
that underpin new
commemorative
coins, and how do
you assess their

public interest?

How do you balance

the commercial

Answers

‘Lnp hnpwunpudttiph swithwitthyitinh
U phdwbttinh pbupniyubt hhdpnid
>winnibiwuynid G dhuyg

whnmwuitini pjui, Wywlnipuyht
wuwndwuwd hpunwpaniggnibbbtph
Juplinpnigynioin: Uwuyb, 2024 pe.-
hg utid Yuplinpnipynil £ wmpyy
Uhowqquyht nijuynid huylujub
hnipwnpudttinh £ wybh dpgnituly
tipjuyugitp: <ujuwbwpun, 2025-
2026 ppe.-htt YnLutiwbp pninpnyht
tinp, unynpuwijuthg mupptipynn
hnipwnpudttin, npnip hwgbligud
Jihtith ytipohtt mtiutininghwjui
InLonibitipny, wl phdwwnmhy
wnniiny Yhttit httbmwupnpphnp

wnwewnlitin:

<< bf Ynnihg panupljjwd

hnipunpuditipp Whd



hnipwnpuditinh
Wwlnipuyhtt b yundwljub

Juplinpnipyub htin:

factors with the
cultural and historical
significance of the
commemorative

coins?

Can you describe the

Yupn'n tip thpuywughty Qtip  most successful

hpujuiiugpuod

witibwhwennyud

numismatic project

you have carried out

npuiwghmwljub twhiwughdp and identify the

L tipkyp, pti np gnpontititint Gt
wnwyt] tyuuwnti] npw

hwtpwawbwsni pjwin:

factors that most
contributed to its

popularity?
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htimwppppnieynil L winwewgnti ny
Uhuwy b npudwgbtinbitiph W
hufupnpniiph 2pgwitiuynud, npubip
atinp Gt pipynid e dipnpnidwyght,
utipuywgnigewljwb tftipbitinh,
wnwppbip wnhpitinny
tJhpunynipyul buyyumuny:
JLtpghli wmwuphtiipht dtip Ynndhg
ennupyyud hnipwnpuditinh gptiph
pnnp mtiuwdtpp uyunyty o
nowtiwnnipyub dtie Winhitiinig Whisle

uti muph dudwbumjuhwmywdnid:

Bty wytt hwbiqudwiiphg, np tiu
ttipuyuginid Gl hnyunpudabtph
uyuniwb pinp” «<<uyljujuit gnpg»
2winph hnppwnpuititipp hwiwpnid

El witiiwhwennyud twhaiughon:



<nwnpuibttph

twhiugdiwb b pnqupyiwb

gnpophpugnid

hhdflubnd fas

ndjupnipynibboitin Gt
wnwewlinid b htwwyt™u tp

npuiip hwnpwhwpniy:

Qtip Juipdhpny' htswt™u
Jupnn k dtip wnwghlju
Facebook-juli Eop tiyquuinty

huyuijut hnpwnpuidaitinh

dwuhtt hwbpuwyht

wmtintijugyuodnipyub L

twbhwsknpjwui

gnpdpbpwghb:

bty mbtuwjh unghuwqujut

utinhw gnpdhptin

Jumnwewnpltihp tipunty

What are the main

challenges that arise

during the design and

issuance process of
commemorative
coins, and how do

you overcome them?

In your opinion, how

can our upcoming
Facebook page
contribute to
increasing public
awareness and
recognition of
Armenian
commemorative

coins?

What type of social
media tools would

you recommend
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bd updhpny hnipumpuditiph
twhiugdiwd b pnquipyiwb
qnpdplpugniyd << UR-h Ynnihg
huununywd U ppuiwhwmupuitht
utipuywgywd hnpwnpuidh nhquybih

6hywm wuntipnida £ dtwmwnh ypu:

Unwohuynid untindynn Facebook-
Jul Eonid wtinmp £ niotiu ko
htimlunpnittiph pwby: “dpub
Jhwwuwnh Epnid tnpnipinibiitinh
pwpap hwbwhiwubnipiniap,
tognhun wmbtintjuunynipnibp,
wuwndwuwb yniptph
hpuwwywpuynidp, ptiuvnuyght
hunuyhtt nednudoipp b mpud

hwuipgtiphtt wipwg Wuwmwuphiwbb)n:



Facebook-nuii®
hnipwnpudtitiph wipdbtiph nu
tpwbhwlnignian
hwtipnipyubtp Jwujugnybtu

tipjuywugbtint hwdwp:

incorporating on
Facebook to best
present the value and
significance of the

coins to the public?

64
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Appendix 8: Interview Transcripts — Director of the Department (Arman Potikyan)

Questions

Qtp mbuwbyniithg
htsyt’u Gh
hniunpudbbpp
tyuunnid <<
Utitmpnbwljub puwdiyh
1wyt nugquujupujui
tyumnwtipht, htywytiu
twlt <uwywumnwibh
uhgwqquyhtl hihoh

wipuytndwbn:

Ywpn'n tip Yhuyty
hnipunpuditinh

hwonnyuod

Questions - EN

What are your
suggestions for
how
commemorative
coins contribute to
the broader goals
of the Central
Bank of Armenia,
as well as the
strategic goals of
Armenia’s
international

image?

Can you share
examples of

successful

Answers

Guy snith << U4
nwuquujunnipjui
htin, tiph tyuwnuy Ju
whmwluib
dwjupnuyny
pupapwgbly
hnipwnpudwyht
hwipgtipp, opptily
ginuuwwbinipjui
hwipgp, Juptih L pu
wbb] hnpunpudh
hwwndwb thengny
(Uhgwqquyhl
ipyuyugnigstitipht
tJhpuwunynipynih

wbbny):

Uqluynipb &
hweonnywd, pwtth np

<wywuwnwbh

Answers - EN

It has nothing to do
with the strategy of
the Central Bank of
Armenia, if there is
a goal to raise
commemorative
issues at the state
level, for example,
the issue of
genocide, this can
be done through the
minting of a
commemorative
coin (by donating to
international

representatives).

Aznavour is
successful, since he

is a symbol of



twhimatintnpynibbtph
ophtwybtipny W

pugwwnply npwbg

ttipnpnudp <uywunmwbnid

qnughwnipjui b

Wywilnipuyhl

ttipgnuyyudni pyjwib vhe:

Wwwugquynid h’ty

tnpupunnipynibitip Jud

thnthnhunipynibibitip tip
twppwntiunid
hpuwlutmgity
<wjwuwnwith

npuiwghmwljub

commemorative
coin initiatives
and explain their
contribution to
literacy and
cultural
engagement in

Armenia?

What innovations
or changes do you
plan to implement
in the future to
expand the impact
and visibility of
Armenia’s

numismatic

opwgptiph wgnbignipmilit programs?

funphpnwitthyt £ ptd
<wywumnwbiniy, pt
<wywuwnwibthg nnipu
(secondary market-nid
th pwtih whqud puby
E Juwnynid),
huwyuuil wypnipkbn,
wyh hnwnpudbtipn,
npnip Yytpwptipnid Gh
Ljtinkgujut

pPtdwbtph:

Uqquyhtt mnbitip,
tiytintigujut mnitiph
Yupwptipju) phdwbtp,
wundwluwb nnitin
ptdwbtnd Gh
twpuwntiugnid
hwitipuyhti
qpughwnipyniip

pupapugitint mupptin
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Armenia both in
Armenia and
outside of Armenia
(it is sold several
times more
expensive in the
secondary market),
the Armenian
alphabet, those
commemorative
coins that relate to

church themes.

National holidays,
topics related to
church holidays,
historical doors are
planned to increase
public literacy
through various art
and religious

holidays.



n1. hwipwawbwsni pniip wnytiunh b Ypnbwljub
ninuybnt byyumnmwny: wunbbiph dhengny:
Lwbh np HL-0
<wywumnwiinid yuwn
How can your nwpuwoywd £ o bL-u
Qtp Jupodhpny pninny soon-to-be- hwbpuyhti
gnpdwnlynn Facebook-juti launched hpwgtiynipiniiop
nnudwghmwui Facebook page nwpwoknt Jun uy
wipdtipitinhtt ihpywd Eop  dedicated to uhong L:
"ty ntip Jupnn £ niobing  numismatic values <nipwunpudttinh dwuh
hnipwnpudiitinh contribute to htdnt hwuwtitijh
Ytipwptinpuy hwiipuyht public interest in  Ynwpdaith ny
htimwppppnipjui b commemorative  dwubwghwmwljub
gnughwnipyub coins and improve ghwbtijhplitin nLitignn
pupbjuydwil gnponid: literacy? ogqumuwwntintinh hwdwp:
b’y nwgquujupniegnih  What strategies or
Jud pyuwyhtt wppuutin digital campaigns Guponid Gl whnp k
Junwowptihp bipunty  will be proposed  wuwmnmwuhiwwmnn

Facebook-h Epnid®

<wjwuwnwith

on the Facebook  dwnptiphtigh

page to effectively dwubiugbtinm:

67

Since FB is very
popular in Armenia
and FB is a very
good way to spread
public awareness. It
will make
information about
commemorative
coins available to
users with non-
professional

knowledge.

I think a responsible
marketing specialist

is needed.



nnudwghmw i
dunwbgniyniip
wprynibwytinn Japuyny

ttipuyugbtine huniwp:

present Armenia’s
numismatic

heritage?

68
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Appendix 9: Interview Transcripts — Secondary Market Reseller (Anonymous)

Questions

Np hwnmyuwbthptiipd b,
pun Qtiq, wikitunitio
wqntignipyniil
nLbtitinid
hnipwnpuditinh
wipdbiph Yypw
tplpnpnught

aniLljuynid:

Questions - EN

What
characteristics do
you think have
the greatest
impact on the
value of
commemorative
coins in the
secondary

market?

Answers

btia huniwp

witibwuiplinp gnpodntp

nputh piduwnhl

whuwpht E, hmnjuytiu

tipp wyt idhpywd

hwbtipwhuwyn b uhpywd

dwpnnil, ophttm]” Guny

Uqbuynipht: Giwbh

npuittipp unynpuipwp

wytih dhd

htimwppppniynih Gt

wnwwglnid: Pwugh wyy,

tinp Utinpnbwub

pwiih wuwyumniwubh

howtinipnid tdwb
npudiitint wpugq

uyunynid G

uwhdwbwthwl pwiyny

nnupljytnt

wuwwnbwnny,

hwwpunpnutipp ujunid

Answers - EN

For me, the most
important factor is
the thematic world
of the coin,
especially when it is
dedicated to a
famous and beloved
person, for example,
Charles Aznavour.
Such coins usually
arouse greater
interest. In addition,
when such coins are
quickly sold out in
the official store of
the Central Bank
due to the limited
number of coins
issued, customers
begin to contact us

as resellers, which



Jtipoht ppowitinid

uwnt’] tp

Have you noticed

gnuqnuyhlt mppwyiipn any recent

Uhmpntwjubd pubtiyh

ud Gntdhqiunhy

huwtiniptiph Ynndhg,

nnnip npuljub

advertising
campaigns by the
Central Bank or

numismatic stores

wqntignieynih titi pnnty that have had a

npudbtinh
wwhwbownyh Jud

windtiph Ypw:

positive impact on
the demand or

value of coins?

tit nhdt) dkq” nputiu

Ytpwywwnnnibiph, hsp

puwpapugbnid £

wwhwbownll n mpdtipp

tipypnpnuyht onijuynid:

Wn, hpdtwutinid wyh

dudwby, tipp

pnnqupyynid £ np

hnuwnpud” hwbtpwhwyn
dwpnnt yuwnmtipny Juid

uwhdwbwthwy pwbuyny:

Bnp wupywmniiwujun

huowtiniep hwymwpupnid
E wyn npudh dwuht b wyl

wnpwg uyunynid £, nu

withpuy tiu
pupdpuginid k

wwhwbownln

tpypnpnuyht pnijuynid”

wytjugbtiny qnpmattinh

hnupp dtip Ynnu:
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increases demand
and value in the

secondary market.

Yes, mainly when a
new commemorative
coin is issued with
the image of a
famous person or in
a limited number.
When the official
store announces this
coin and it is quickly
sold out, this
immediately
increases demand in
the secondary
market, increasing
the flow of buyers to

us.
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Unynpwpwp punphnipn tid

wnwhu bwpupbwmpty I usually recommend
npudbitin, npnbip thpywd choosing coins

b hwbpwawbwy dedicated to famous
whhwwmbtiphty, pwbth np  individuals, since
tdwl npuwdtiipp tpup - such coins remain in
dudwiwl uwhwboyud  demand for a long
b dbnd: Pugh wyn, time. In addition, I
hanphnipn Gl wmuhu recommend paying
nipwunpnipynil nupabdit  attention to coins
thnpp pwbiny issued in small

pnqupyyuod npudbtiphli, quantities, since

pwith np dudwiimyp over time they are

What advice nbpwugpnid nphwtp ndjwp difficult to find, and
bty fjunphnipnitip would you give to £ qutiti, L npuitig wpdtipp their value increases.
Juwp collectors who pupdpwbtnid E: Guplinp £ It is also important
hwjupnpnutinht, want to makea  bwl yuwhuywbly to maintain the
nypbip gubuibinid e long-term npuibtitiph dwppnignibip. purity of the coins.
tpjupudunijtinn investment in Pl nu ninnuyjhnptit sh - Although it doesn’t
ttipnpnid wity Armenian pupdpwuginiyd ghiip, puyg directly increase the
huyujut commemorative  Ju wuhwywiud price, well-preserved

hniunpudbtbtpni: coins? npuibttipp dhywn coins are always



Qtip updhpny” htytiu
Juinnn k tnp
untindytihp Facebook
Eon npuut
wgntignipgnih nibbkiiug
huyujut
hniyunpudttiph
tipypnpruyht onijuyh

Ypwi:

bty mbtuwyh
pnjuiinunipinil jud

hudwyipuyhtn

twpuiptnntih G

qbnpnitinh hwdwin:

Gt Facebook Lonid
ninqoytitt hwbpwhwym
withwnbtiphtt thpywo
npudttipp b Goh nputg
uwhdwbuwthuy
How do you think hwuwitijhnipyniip, nu
the newly created loqlh, np wtih uwn
Facebook page  dwpnhl mtintjubwb
can have a nnuwbtg Ywuhti: Gpp wyn
positive impact on npuititintt wjupunynid

the secondary Ll upunmnbwljut

market for huwtinieniy, dwpnhly
Armenian uljunid G thnpl Utiq
commemorative  dwl

coins? Ytipwjubwnnnbtiphi:
What type of Ogniwn juw, tiph Eonid
content or wupq tipuywugyh
community Jnipupwbynip
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preferable for

buyers.

Highlighting coins
dedicated to famous
individuals on the
Facebook page and
noting their limited
availability will help
more people learn
about them. When
these coins run out
of official stores,
people will start
looking for resellers

like us.

It would be
beneficial if the page

clearly presented the



ttipgnuyywuodnipynih
Jgwtjuiuyghp wmbubly
Facebook Eonid, npp
Jugwligip
hwjupnpniitinhtt
Jtpujwbwnnnitinh
tipypnpruyhb

nLjuynid:

Numismatist store survey

Translation

engagement
would you like to
see on the
Facebook page

that would

hniwnpuh ptidwub,
huwnjuy tiu®
hwbipuawbwy whawbg
wunytipiipp, b 2tunfh

nnuth uwhdwbuwthwly

support collectors puliwulny pnnupynidn:

and resellers in
the secondary

market?

1. Please indicate your age:

18-24

Fugh wyn, tiph top
wnpudwnph
pPuniwgnibtp wyh
dwuhi, ph tipp th
npuititipp Unnbkmid
uyyundwbp
wuwyunnbwljui
howbiniplitipniy, nu
Yhupwth
hurjwpnpniitipht ity
Ytpuwjwbwnnnbbipht,

htswhuhtt tiu t:
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theme of each
commemorative
coin, especially the
images of famous
people, and
emphasized the
limited edition of the
coin. Additionally, if
the page provided
updates about when
coins are about to
run out of official
stores, it would
encourage collectors
to contact resellers

like me.



25-34

35-44

45-54

55+

Please indicate your gender:
Male

Female

. Please indicate your educational level:
Secondary or High School
Vocational training
Bachelor’s degree

Master’s degree

Postgraduate or higher

Prefer not to answer

. In which sector are you currently employed?
Education

Finance

Healthcare

Retail and Trade

Construction

Technology

Accounting

Marketing and Advertising
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Prefer not to answer

Other (please specify)

. In which country do you currently reside?

Armenia
Russia

USA

Lebanon
China

. If in Armenia, in which city do you reside?
Yerevan
Gyumri
Vanadzor
Abovyan
Goris

Ararat
Yeghegnadzor
Tsaghkadzor
Artashat
Ashtarak

Other (please specify)

. What motivates you to purchase commemorative coins? Select all that apply.

Investment, collecting

Gift
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Educational purposes

Other (please specify)

If you purchase commemorative coins as gifts, who usually receives them? Select all
that apply.

Family members

Friends

Colleagues

Foreign delegations

Clients

Other (please specify)

How often do you buy commemorative coins for investment purposes?
Never

Rarely

Occasionally

Frequently

Always

What factors influence your decision to buy commemorative coins as gifts? Select all
that apply.

Historical significance

Visual appeal

Recipient’s interest in numismatics

Unique features (e.g., limited editions)



1.

12.

13
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Price

Other (please specify)

If collecting is your purchasing motivation, what themes or features do you seek in
commemorative coins?

Historical events

Famous personalities

Architectural monuments

Nature

Other (please specify)

How do you usually learn about new commemorative coins? Select all that apply.
Social media

News

Coin collector communities

Coin sales in other places (e.g., Gold market)

Recommendations from acquaintances

Other (please specify)

. What improvements or changes would encourage you to buy more commemorative

coins from the numismatist? Select all that apply.
Variety of coin offerings

Improved customer service

Educational information about coins

Other (please specify)



14.

15.

16.

17.
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How often do you encounter and explore historical and cultural posts on Facebook?
Never

Rarely

Occasionally

Frequently

Always

What motivates you to follow cultural or historical pages on Facebook? Select all
that apply.

Educational content

Regular updates

Community engagement

Visually appealing posts

Other (please specify)

What type of content would you prefer to see on a Facebook page dedicated to
Armenian commemorative coins? Select all that apply.

Historical documentary videos

Interactive quizzes

Interesting facts accompanied by images

Live Q&A sessions with experts

Other (please specify)

How likely are you to share information about Armenian commemorative coins on
your social networks?

Very unlikely



Unlikely
Neutral
Likely

Very likely

Original text

1. Uptip alip mwphpp:
18-24
25-34
35-44
45-54
55+

2. Uptip atip utinp:
Upwlui
bquljui

3. Lotip atip Yppnipjubt dwljupnulyp:
Uhgtiljuing Yud wnfug nupng
Uwulwghmujub ytpuyumnpuumnid
Pujujuyphuwn
Uwghumnpuunnipw
Wuyhpwbwmnipw jud wdbh pupan

Lwhipiunpnid B swyumwuhuw@ity



4. 0°p npnpunid Gp wydd wjuwnnod:
Unpenipnih
bhtiwtiubitip
Unnnowuwwhnipynih
Unp n1 Juwbwnp
Ghwpupnipnii
Stijutininghw
<wpyuwwwhnipinih
Uwpptiphtiq b gnfwuqn
‘Lwhupunpnid B swyyumwuhuwity
W)\ (ttip)

5. 0°p Lpypnud Lip Gpjuynidu phwljynud:
<wywumnwb
[niuwumut
uuv
Lhpwbwb
Qhtiwuwnulb

6. Gt <wjuwumwinw, n'p punupnid p phwuljynd:
Gpliwb
Qniiph
Jwblwanp
Upnyjul

Q:nphu
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Upwpuwn

Bntighmanp

Ownjuanp

Upunupuwn

Wowmwpuy

Wyi(ttip)
7. Pyt | aliq unmhjuginid akinp ptipkip hnpwnppuddtip: Chmptp dbhg wyby
ywwnmwupawbe:

‘Ltinnpnud, hwjwpwgpnid

‘Lytip

Uppwljub tyumwlitin

W)y (Watip)
8. Gt hnpunpuittpp qinud p npytu bytip, n™J £ unynpupwp umwgnnp: Chwmplip
ilijhg wyli] uumwupawb:

Lanwbdhph whnunibttin

Cuytpbtip

Q.npoptytpbtip

Owwptinypuw yuwnyhpwlynipnibitip

<wtwhunpnbtin

Wy (Watip)
9. Nppw’d hwtwju p qintd hnpwnpudbtkpp dpyppnuiwght Gyywmwlyny:

Gnptip

<wiquunbiny



Bpptd

<wtwpu

Uhpwn
10. 0"p gqnpdnbubatip b wmqnnid hnpwnpuil npybu bp qotne aip npnydw i Ypu:
Luwmplip lijhg wyb] yuwmwupawb:

Utimununpudh wunmdwljut tpwbwynipiniin

Jhgniw gpuysnipynih

Uwnwgnnh htimwppppnipyniipn npudwughunipyub Gjumiudp

Bquh wnwbdbwhwwnynipyniaditin (ophtwly” vwhdwbwthwly hpunmwpuynipinih)

Qhb

W)y (Watip)
11. 6pt qiiwl byuwwlp hwjupnpynuii £, p’oy pdwitp jud hwnluithpatp p
thttmpnid hnpwnpunittipnud:

Muundwjud hpunwpanipynibbbp

<wywnbh whabtwynpnipynibitp

Suwpunuwpuy timwjui hnipupawbbtin

Pinipnih

Wy (itip):
12. hhyyt"u Gp unynpuwpwp mtinuinid hwuwitijh anp hnpwnpuibatph dYwuhb:
Luwmplip vlijhg wybt] yuwmwujuwib:

Unghuwjuljub dtinhw

‘UnpnipyniLbbtip

<nunpuibttiph hwjupnpniwd hudwyipttip
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<npyunpuibttiph yutwnp wyp yuyptipnid(on.” Qulnt pnijuw)

Owbinpltinh anphpnny

Wy (b2tip)
13. P’y pupbjuynuidtip Jud hnthnjunipynibitip oyuumbh dip npnpdwip £ wygbih
2w hnppunpuibtip gt npuiwgqtimhg: Chwmpp dkhg wk] yumwujowb:

Utimununpudtitiph wnwewinplatiph puqiuquiinipynia

Pupbjuuid vyyuuwpynid

Uppulub mtintjunynipjnih dtnmwnunpuddttiph yipuptinpuy

Wy (b2tip)
14. Qppw’t hmtwju tip hwinhynid b ntunibwuphpnud Wumdwub b dywlnipughi
hpuwwpwlnuittip Facebook-nii:

Gpptip

<wquntiy

Gpptid

<wtwhu

Uhpn
15. P’y | atiq npnnud htimbit dljupniph dywnipuyhd jud yumdwlwb Eetiphi:
Luwmplip vlijhg wyb] yuwmwujuwb:

Uppujub pnjuimunipinih

Yubntwynp pupdwugnidbtin

<wdwybiph dtipgpuyywuodnipynih

Jhgniwy glintighy hpuwyuipwynidatp

Uy (bptip)
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16. htswhuph” pnduinuynipynih jtwpiptmpihp mbubb] hwyjuljui
hnpunpuibttiphtt tdhpjud pGjupnipyubl Egnui: Chwmptip Wkijhg wybk] yuwmwupawi:

Muniwut Juytipugpujub mbuwtyniptin

buwmtpuumhy yhjuinphtwbtitin

‘Llupitinnyg qniqujgqud himwppphp mbintijuunynigynibtbp

NMinhn Gebtpny hupgniyumwupuwb thnpawgtinbitinh htinn

Wy (2tip)
17. Qppw’t £ hwjuwbwlwiiniypyniap, np Y4huytip huyjujui hnpwnppuibttph dwuhi
wmbtintinipyniatitipny atip unghwjuljub gubghpnui:

Guwn phy hwjubwujuiir

£y hujubwljuit

Qtignp

<wjubwljub

Guwn hwjwbwlui
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