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This applied research proposes

an advertising campaign for the

Armenian betting industry.
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INTRODUCTION

The purpose of the advertising
campaign is to introduce the
new product that Vivarobet an
Armenian based online betting
company offers — horse race
betting online.




CAMPAIGN INTRODUCTION

Name: “Your Horsepower”
Purpose: Ralse awareness
about the new product
Product: online betting on
horse racing
Client: “Vivarobet”

Date: August - October 2020
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METHODOLOGY

The development of a
professional campaign using
industrial research methods and
professional practice.




CAMPAIGN RESEARCH
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FINDINGS/RESULT

The results of consumer data
showed that using strong word
choice, appealing colors and
objects have huge impact on
customer and raise the
possibility to attract customers.




CAMPAIGN GOAL

The goal of the “Your
Horsepower” campaign is to
raise awareness about the
company, by introducing the
new product, and persuade to
buy, which leads to increase of
sales.




TARGET AUDIENCE//« 81

The target of “Your

Horsepower” campaign are

male, aged 21-40, who are a
student, employed or retired
and have low or middle
income.




CAMPAIGN STRATEGY
//;

The strategy of “Your

Horsepower” campaign is

placing digital banners in the

news channels, and launching

an event to introduce the new
product.




MESSAGE AND AD DESIGN

The slogan of the “Your Horsepower” campaign is
“Measure Your Horsepower/ QuihhppnShwnidp”.
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Digital Banner Design

https://drive.google.com/drive/
folders/
123S1WRSMIINEW6cWRTzXOG8HV
UIlJC17B?usp=sharing
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MEDIA PLACEMENT

The media placement plan for the “Your
Horsepower” campaign includes placing digital
banners in the online media.
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BUDGET

Overall budget for the
campaign is 4,000,000 AMD.




SCHEDULE

The process of the
implementation of the launch
event will start at August
2020, and the event will take

place in October 2020.




EVALUATION

Does the advertisement make you interested in
the offer?

®mYes ®No = Maybe

Most of the participants typical of the target audience were
interested in the offer when looking at the banner. That was the
goal that banners were supposed to achieve.




CONCLUSION

This applied project proposed an advertising
campaign for the betting industry in Armenia. The
aim of the campaign is to raise awareness about the
new product offered by Vivarobet. The development

stages of the campaign included conducting
campaign research, identifying the campaign goal

and strategy, constructing ad design and message.
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