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Introduction

• Why Political Campaign

• Research 

• Findings

• Analysis 



Research

• Qualitative approach

Individual in-depth interviews using an open ended questionnaire 

Interviewees: candidates and PR members

• Quantitative approach 

Conducted research on data 

Analysis of the data 



Findings

• Innovative PR Campaign Strategies

Philosophy behind calling the bloc ”Yelq”

Distribution of the candidates’ PR in their own regions

Reserved the maximum amount of billboards

No traditional meetings and massive gatherings

Block to block approach

Face to face approach



Findings: Candidate’s success PR Campaign

Introduction through using billboards

Contact: personal letters with personification and own contact info

Repetition 

Reminder



Findings

• Traditional PR Campaign Strategies

Social media

TV

Radio

Flyers

Brochures
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Thank you for your attention!


